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!LICENSINGPROGRAMMECANBEAN
EXCELLENTWAYTOLEVERAGEVALUE
FROMATRADEMARK�(OWEVER�A
POORLYCONSTRUCTEDLICENCECAN
LEAVEYOUVULNERABLEANDEVEN
JEOPARDISEYOURRIGHTSTOYOUR
OWNMARK
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)FYOURMARKISNOTBEINGPROPERLYUSED
�WHICHCANINCLUDENOTBEINGUSEDWHEN
ITSHOULD	�YOURRIGHTSTOITMAYBE
JEOPARDISEDANDRIVALSMAYBEABLETO
CLAIMTHESERIGHTSBYARGUINGTHATYOU
HAVEABANDONEDTHEM�3IMILARLY�IFYOUR
MARKISINCORRECTLYUSED�YOURRIGHTSTO
ITMAYBEINDANGER
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!MY(AMMERISENGAGEDINALLAREASOF)0LAW�INCLUDINGPATENTAND
TRADEMARKLITIGATION�PROSECUTION�LICENSINGANDENFORCEMENT�3HE
RECEIVEDHER*$FROMTHE*OHN-ARSHALL,AW3CHOOLIN����AFTER
STUDYINGELECTRICALENGINEERINGAT.ORTHWESTERN5NIVERSITY�GRADUATING
IN�����-S(AMMERGAINEDVALUABLEWORKEXPERIENCEINTERNINGWITH
.ORTHROP'RUMMANWHILEANUNDERGRADUATE�INCLUDINGAUTHORINGTEST
REQUIREMENTS�CONDUCTINGSIMULATIONTESTSANDPRODUCINGSYSTEMBLOCK
DIAGRAMSRELATEDTOTHEJAMMINGSYSTEMOFTHE&��+AIRCRAFT�
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*ULIE+ATZWORKSPRIMARILYONTRADEMARK�COPYRIGHT�PATENT�TRADESECRET
ANDUNFAIRCOMPETITIONMATTERS�3HEHASEXTENSIVEKNOWLEDGEOFTHE
PROCUREMENTOF53ANDINTERNATIONALTRADEMARKSAND53COPYRIGHT
REGISTRATIONS�ANDTHEPROTECTIONOFTHOSERIGHTSTHROUGH53#USTOMS
TOSTOPPARALLELIMPORTSANDCOUNTERFEITS�-S+ATZHASEXPERIENCEIN
LITIGATINGPATENTANDTRADEMARKINFRINGEMENTSINFEDERALCOURT�ASWELL
ASTRADEMARKOPPOSITIONANDCANCELLATIONPROCEEDINGSBEFORETHE53
0ATENTAND4RADEMARK/FFICE�
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	Text: This article was first published in Brands in the Boardroom 2010, a supplement to IAM magazine. To view the entire publication, please visit www.iam-magazine.com.


